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LINEA ROSSA

BlZ Kimiz |

Aliminyumdan Uretilen islevsel ve estetik Urinlerin endiistriyel
tasarim markasidir. Her mimari inovasyon, teknik cizgilerle
sekillenen konseptlerin temelini olusturur.

Markamizin 'Sadece Bir Cizgi' slogani, tasarim ve muhendislik
disiplinlerinin birlesiminden dogmustur.

Gelismis uretim tekniklerimiz sayesinde, Linea Rossa genis Urin
yelpazesinde yiksek kalite standartlarini karsilar. Entegre tasarim ve
Uretim slreci, her uygulamada optimum performans ve verimlilik
saglamak tzere yapilandirilmistir. Hassas miuhendislik ve ileri Gretim
teknolojileri ile fonksiyonellik ve estetik en yiiksek seviyede bir araya
getirilir.

Whowe are |

It is an industrial design brand that produces functional and aesthetic
products made of aluminum. Every architectural innovation forms the
foundation of concepts shaped by technical lines.

Our brand's slogan, "Just Line," stems from the fusion of design and
engineering disciplines.

Thanks to our advanced manufacturing techniques, Linea Rossa meets
high-quality standards across a wide range of products. The integrated
design and production process is structured to ensure optimum
performance and efficiency in every application. Precision engineering
and advanced manufacturing technologies combine functionality and
aesthetics at the highest level.
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Logomuz, kimligimizin temel yapi tasidir, bizi
tanimlayan birincil gorsel unsurdur. Imza, sembo-
lUn kendisi ve sirketimizin adinin birlesimidir; hicbir

sekilde degistiriimemesi gereken sabit bir iliskileri BI Rl N CI |_ LOGO

vardir.

Our Logo is the key building block of our identity, p Rl MARY LOG O

the primary visual element that identifies us. The
signature is a combination of the the symbol itself
and our company name - they have a fixed
relationship that should never be changed in any
way.

LINEA ROSSA
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LOGO VARYASYONLARI
LOGO VARIATIONS

DESIGNED by

LINEA ROSSA

Monogram ile kullanimi

IR R

= LINEA ROSSA’

LINEA ROSSA
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DESIGNED by

L I NEA R o S S A® @ LOGO UYGULAMALARI YANLIS KULLANIM
LOGO APPLICATIONS INCORRECT USAGE

DESIGNED by DESIGNED by

LINEA ROSSA o o

Kurumsal kimligin butunlagu, algisini guclendirir. Bu bag-
lamda LINEA ROSSA logosunu kullanirken buna cok

dikkat edilmelidir. Asagidaki ornekler LINEA ROSSA
logosunun yanlis kullanimini gostermektedir ve iyice an-

lasiimalidir. L I N E A R o S s A®

Integrity of an corporate identity strengthens its
perception. In this respect, it should be paidgreat o
attention while handling the LINEA ROSSA logo. Below L I N E A R O S S A X
examples demonstrates the incorrect usage of the
LINEA ROSSA logo and must be understood thoroughly.

LINEA ROSSA o

DESIGNED by

LINEA ROS SA®©

LINEA ROSSA° o LINEA ROSSA &
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L I N E A R 0 S S A® @ LOGO UYGULAMALARI YANLIS KULLANIM

LOGO APPLICATIONS INCORRECT USAGE

MONOGRAM |LE HATALI KULLANIMLARI

Kurumsal kimligin batunlugu, algisini guclendirir. Bu bag-
LR lamda LINEA ROSSA logosunu kullanirken buna cok
dikkat edilmelidir. Asagidaki ornekler LINEA ROSSA
logosunun yanlis kullanimini gostermektedir ve iyice an-

LINEA ROSSA" LINEA ROSSA" agimaldc

Integrity of an corporate identity strengthens its
perception. In this respect, it should be paidgreat
e attention while handling the LINEA ROSSA logo. Below

examples demonstrates the incorrect usage of the
LINEA ROSSA logo and must be understood thoroughly:

LINEA ROSSA’ &

LINEA ROSSA" o LINEA ROSSA” E—

"*SOSYAL MEDYA VE BASILI MATERYAL KULLANIMINA UYGUN DEGILDIR,
YALNIZCA TABELA KULLANIMINA UYGUN BIR YERLESIMDIR.

R

-—

This layout is not suitable for social media or printed materials;
it is intended for signage use only.
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LOGO YAPISI

LQGOS IRUC TWRE

LiGI BRAND IDENTITY
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LINEA ROSSA

@)
. 5 KOBALT
-~ O
23 BLUE
c €
S5 Ral 5003 Ral 5013
CMYK CMYK
70 30 10 80 100 80 10 50
RGB RGB
3156 85 25 49 83
#1F3855 #193153

DESIGN 2025

Yan Renkler

MARKA KULLANIM RENKLERI
BRAND USAGE COLORS

&
TRAFFIC
O RED
@)
@)
~ Ral 3020 Ral 9005
— CMYK CMYK
© 0100 100 10 000100
O
- RGCB RGCB
O 187 30 16 14 14 16
8 #BB1E10 #OEOE10
@p)

Ral 5012 Ral 9006
CMYK CMYK
7530010 35303010
RGB RGB
0137 182 161161160
#0089B6 #A1A1A0
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MARKA YAZI FONTLARI

DIN Pro Regular BRAND TYPOGRAPHY
AaBb

Loew Regular DESIGNED by

AaBb AaBb AaBb LINEA ROSSA

Montserrat Reqular
AaBb AaBb AaBb
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Markamizin logosu, herhangi bir hazir yazi fontu ile olusturul-
mamis, ozel olarak tasarlanmis bir tipografiye sahiptir. Bu ne-
denle logonun yeniden olusturulmasi, yazi tipiyle degistirilmesi
veya Uzerinde herhangi bir degisiklik yapilmasi kesinlikle
uygun degildir. Logonun her zaman orijinal haliyle ve belirtilen
kullanim kurallarina uygun sekilde kullanilmasi gerekmektedir.

Our brand's logo features a custom-designed typography that
has not been created using any pre-existing font. Therefore, it
Is strictly prohibited to recreate, modify, or replace the logo
with any other typeface. The logo must always be used in its
original form and in accordance with the specified usage
guidelines.

Kurumsal yazi fontlari su alanlarda kullanilmahdir:

Basili Materyaller (Kartvizit, brosur, katalog, antetli kagit vb)

Dijital Yayinlar (Web sitesi, sosyal medya goérselleri, sunumlar vb.)

Reklam ve Tanitim Materyalleri (Afisler, billboardlar, basin ilanlari vb)

Corporate typefaces should be used in the following areas:
Printed Materials (Business cards, brochures, catalogs, letterheads, etc)
Digital Publications (Website, social media visuals, presentations, etc)

Advertising and Promotional Materials (Posters, billboards, press ads, etc)

DESIGN 2025

MARKA YAZI FONTLARI
BRAND TYPOGRAPHY

DESIGNED by

LINEA ROSSA
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YARDIMCI TASARIM ELEMANLARI
AUXILIARY DESIGN ELEMENTS

“Kurumsal kimligimizdeki yardimci tasarim elemanlari,
ana gorsel tasarimlari destekleyerek markanin butunlu-
gunu guclendirir. Bayilerimiz bu cizimleri, logomuz ve
— A renk standartlarimizla uyumlu bicimde kullanmalidir”

The auxiliary design elements in our corporate identity
support the main visuals and strengthen brand integrity.
Dealers are expected to use these graphics in line with
our logo and color standards.

|
e
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DIRE RAG| LOGO YERLESIMI
LOGO PLACE

MARKA KIMLIGI BRAND IDENTITY




A“ROSSA

..

LIN

DIKEY BAYRAK LOGO YERLESIMI
VERTICAL FLAG LOGO PLACEMENT
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BAYii LOGOSU LINEA ROSSA'
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IR
LINEA ROSSA’

IR
LINEA ROSSA

www.linearossa.cu

HJ |

WINDOWS | DOORS | FACADE

BAYii LOGOSU

BLOKNOT TASARIMI
NOTEPAD DESIGN

MARKA KIMLIGI BRAND IDENTITY



KAPAK / COVER

DESIGNED by

LINEA ROSSA

COMPANYI]

BAYii LOGOSU il | LneA Rossa I Sl i

dd
QUALITY MAKES
DIFFERENT

dd

SAYFA BASLIGI / HEADING

DESIGNED by

LINEA ROSSA® [IMELINE BAYIii LOGOSU

COMPANY INTRODUCTION PRESENTATION

' -
PRESANTATION TEM PI-:A]'

DESIGN 2025 i ———ST | A Dl BRAND IDENTITY



GLR37grancic. MINIMAL
Limea nossa | SLIDING SYSTEM

Standard 56 mm glass thics

A A TRALK FRAME SILL WIBTH | 202 mm

FIEAME SILL HESOMT - [ 48 e

M FRAR SHLL WIDFTH | 129 e

HACH PILANE SILL HEROHT || 49 swe

DREAINALE
I TRAGRE | i

LTAACK | 333 mm

BOO kg sash carrying enpacity thanks t

o1

BAYiiLOGOSU LINEA ROSSA

WINDOWS | DOORS | FACADE

el

Aluminum Architectural Systems oz

— T R —

Uriin brostrt kurumsal kimlige aykir formlarda kullanil-
mamalidir. LINEA ROSSA logosunu kullanirken buna ¢cok
dikkat edilmelidir. Bayi kendi logosunu brosur uzerinde
kullanmadan once mutlaka izin almall ve dogru kullani-
ma uygun olup olmadigini teyit etmelidir.

DESIGN 2025

The product brochure should not be used in forms that
are contrary to the corporate identity When using the
LINEA ROSSA logo, great care should be taken. Before
using its own logo on the brochure, the dealer must
obtain permission and confirm whether it is suitable for
correct use.

R

= iy

LINEA ROSSA

WINDOWS | DDDORS | FACADE

BAYIii LOGOSU

~ ONKAPAK
UZERI KULLANIM

URUN TANITIM BROSURU
PRODUCT PROMOTION BROCHURE

MARKA KIMLIGI



TABELA & CESITLI ACIKHAVA
REKLAMLARINDA LOGO KULLANIMI

LOGO USE IN SIGNS & VARIOUS
OUTDOOR ADVERTISEMENTS

DESIGN 2025

MARKA KIMLIGI

*Mevcut Zemin Uzerine
kutu harf kullanimi

Using box letters on the existing background

e KUTU HARF KALINLIGI

8 -10 cm arasinda zemine
uygun olarak kullanilabilir

The thickness of the box letters can be used
between 8-10 cm, depending on the background

o [ISIKLI KUTU HARF

3000 K-4000 K

[lluminated box letters

BRAND IDENTITY



TABELA & CESITLI ACIKHAVA
REKLAMLARINDA LOGO KULLANIMI

LOGO USE IN SIGNS & VARIOUS
OUTDOOR ADVERTISEMENTS

*OPSIYON1 | *OPTION 1

- 4550 -

*‘Kompozit Uzerine
kutu harf kullanimi

Box letter usage on composite

LINEA ROSSA

—488,8

*Olcli oran olarak referans alinmasi adina érnek olarak gdsterilmistir

KOBALT
BLUE

Ral 5003 Ral 5013

*It is shown as an example for reference in terms of scale.

*OPSIYON 2 | *OPTION 2  *Monogram ile kullanimi

Usage with a slogan

LINEA ROSSA

Ral 9005 Ral 9006

DESIGN 2025 MARKA KIMLIGI BRAND IDENTITY



. TABELA & CESITLI ACIKHAVA
BAYIl | DEALER REKLAMLARINDA LOGO KULLANIMI

LOGO USE IN SIGNS & VARIOUS
OUTDOOR ADVERTISEMENTS

*OPSIYON1 | *OPTION 1

T *‘Kompozit Lizerine
BAYII LOGOSU s Pt kulanimi
Box letter usage on composite
LINEA ROSSA

SAFIR KOBALT
BLUE BLUE
*Logo formuna ve kullanilacak alana bagli olarak farklilik gosterebilir, latfen tarafimizdan onay almanizi rica ederiz

Ral 5003 Ral 5013

It may vary depending on the logo form and the area to be used. Please kindly ensure approval from us,

*OPSIYON 2 | *OPTION 2 @ w

BAYIILOGOSU | LINEA ROSSA

DESIGN 2025 MARKA KIMLIGI BRAND IDENTITY
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LINEA ROSSA ARAC GIYDIRME

CAR COVERING

e MARKA KIMLIGI BRAND IDENTITY




LINEA ROSSA BAYii ARAC GiYDIRME

DEALER CAR COVERING

E==2
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DESIGNED by

LINEA ROSSA
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LINEA ROSSA° BAYii ARAC GiYDIRME

DEALER CAR COVERING

R
LINEA ROSSA’

—— - e e

Aluminum Architectural Systems

R
LINEA ROSSA’

wwwlinearossa.cu
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